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Publishing | Case Royal Caribbean Cruise Lines Ltd. | The
purpose of this study is to figure out a new kind of a cruise line
business model that can be used by cruise line organizations in
their business planning processes. The objective is to find out
general frameworks and theories from the literature that could
be applied to the empirical part of the study. Mainly, the goal is
to examine tourism growth, current cruise line business,
consumer behavior and service industry in order to form this
business model especially for Royal Caribbean Cruise Lines Ltd.
(RCCL). One of the most significant things is to examine
people&apos;s requirements and needs towards tourism,
cruise lines and service industry, since they reflect to the
business planning and strategy making that eventually lead to
competitive advantages in the markets. China and Russia are
taken as case country examples, so the model developed
through the literature part of the study is used, generating
specific results and proposed business models for these
countries. The study is consumer-driven since it takes the
cultural factors into account together with general patterns in
those markets. | Format: Paperback | Language/Sprache:
english | 218...
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If you need to adding benefit, a must buy book. It is actually rally interesting throgh reading time period. It is extremely
difficult to leave it before concluding, once you begin to read the book.
-- O len Mills-- O len Mills

An extremely awesome ebook with perfect and lucid reasons. This is certainly for all who statte there was not a well
worth looking at. Your daily life span will likely be convert as soon as you complete looking over this book.
-- Ana hi Hea ney-- Ana hi Hea ney

DM C A  N o ticeDM C A  N o tice  | TermsTerms

http://www.medianetwork.site/creating-a-consumer-driven-business-model-for-th.html
http://www.medianetwork.site/creating-a-consumer-driven-business-model-for-th.html
http://www.medianetwork.site/dmca.html
http://www.medianetwork.site/terms.html

	Creating a consumer-driven business model for the cruise line industry

